
 “Social Media” Blue, a Relatable Crayon Color  

 

 The 21st century is a predominantly media based one, and social media outlets tend to dominate 

human lives as well as monitor screens. Chronologically to the lifespan of the homo sapien, these popular 

media logos—like the ones for Facebook, Twitter, Tumblr, and LinkedIn—are only a little newer than the 

logo color itself: blue. 

 The color blue hasn’t always been recognizable to the human eye—even, theoretically, as recently 

as 850 BCE, during the life of the Greek poet Homer. (Read “The Odyssey,” the classic story of Odysseus' 

mystical adventures following the Trojan War, online: http://classics.mit.edu/Homer/odyssey.html.) 

Documented analyses of Homer’s “The Odyssey” reveal that the color blue is not mentioned in the text 

even once, although intricate descriptions mention black about 200 

times; white about 100; and red, green and yellow fewer than 15 times 

(Loria).  

The word for “blue” did not yet exist.  

Even the sea is described as “wine-dark,” rather than blue or 

green. Furthermore, Homer’s references to color are questionable. In 

1858 scholar William Gladstone points this out, noting that among other 

color anomalies, iron and sheep are descriptively violet, and honey is 

green.  

Further studies of human language discover similar trends 

indicating the absence of blue. Studies of ancient text from around the world reveal, interestingly, that 

“every language first had a word for black and for white, or dark and light. The next word for a color to 

come into existence — in every language studied around the world — was red, the color of blood and wine. 

After red, historically, yellow appears, and later, green. … The last of these colors to appear in every 

language is blue” (Loria).    

http://classics.mit.edu/Homer/odyssey.html


Human ancestors’ vision evolved into the blue light spectrum as they became diurnal, according to 

Sheila M Eldred, a writer for Discovery News. Early humans couldn’t even distinguish between red and 

green until “about 30 million years ago, when they developed ‘perfect trichromatic color vision.’  Even 

modern red-green color-blindness is attributed to inherited mutations from the human ancestor—ones “that 

occurred relatively recently (evolutionarily speaking)” (Eldred). 

So how does this change in the human visual spectrum affect perception in modern life, compared 

to, say, the time period that initially produced such works as “The Odyssey” and “The Iliad”? Universally, 

colors have been linked with various emotions, symbols, and ideas. Nowadays, specific colors are directly 

associated with brand names and logos, to better convey the purpose or ideals of a company.  

The Business Insider provides a short video on this topic (found here: 

http://www.businessinsider.com/psychology-company-brand-logo-colors-2014-12), which outlines a few 

studies which question how colors influence the popularity of a brand. Google, a company widely 

recognized by its multicolored and ever-changing logo, started researching in 2014 the “power of color in 

the working world,” finding, among other studies, that there exists “a clear link between color and employee 

satisfaction with their workspace.”  

When questioned about current findings, University of New Orleans Professor of Marketing Elyria 

Kemp points out, “When consumers make an evaluation about a product offer, typically they do this within 

90 seconds; 60-90% of that initial assessment of a product is based on color alone.” She remarks simply, 

“It does exert tremendous persuasive power” (Business Insider).  

Leo Wildrich of Buffer Social further verifies this, and adds a list of psychological implications of 

color branding in the media. It is not surprising why blue is so often chosen to represent a company, as the 

color is often perceived as “credible, calming, clean, focused, medical, professional, judicial, powerful” 

and “businesslike.” The widespread popularity of the social media network Facebook may, in large part, be 

due to its blue logo and web design.  

However, intriguingly, this color choice was not premeditated for credibility or focus. Mark 

Zuckerberg, the creator of Facebook, chose blue simply because he is red-green colorblind. 

http://www.businessinsider.com/psychology-company-brand-logo-colors-2014-12


“Blue is the richest color for me,” he says. “I can see all of blue” (Wildrich).  

It is important to note that, although blue is expressed widely in language today, not all cultures 

use a word for blue—as with the Himba tribe, who have many words for green rather than blue, and 

consequently had trouble/ failure distinguishing a blue square among green squares during the “Himba 

Colour Experiment”: http://www.businessinsider.com/what-is-blue-and-how-do-we-see-color-2015-2). It 

is theorized that “without a word for a 

color, without a way of identifying it as 

different, it is much harder for us to 

notice what is unique about it — even 

though our eyes are physically seeing 

the blocks in the same way.”  

A popular query exists in the 

realm of science, childhood, and visual 

psychology: “Why is the sky blue?” One must wonder at the Homeric equivalent in a world of violet sheep 

and green honey. The ancient query, rephrased:  

“Why is the sky wine-dark?” 

 

 

 

 

 

 

 

Vidipedia/Himba Colour Experiment  

http://www.businessinsider.com/what-is-blue-and-how-do-we-see-color-2015-2
http://www.vidipedia.org/vidipedia-the-video-encyclopedia/viewvideo/166413/science/himba-colour-experiment.html
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